//hyu.wiki/%EC%9D%B4%EA%BT7%9CIED%IE8%IC

O] rtsi|

O
=
e 1Az
o 25t
e JETAH
s 4AEES
a2
CHACHSt W M S UM A MErapstryst o Fstut
ol2d
-1
e 1993. M 2%t | 73t3t (B. S.)
e 1995. M2t Chety 9| F3tat (M. S.)
 2000. O|= lowa State University (Ph. D.)
AN

e 2014, 2221 HFLIE|0| LIEFF 2|2 DIY(Do-It-Yourself 57|, 2 Al
e 2014, 2| EEIMXE Sl 2 9 FHZoll e =7 CXpel - 2 24, st=anf M| Xl X|
2014, 222! EHE HRLIE|O|M HRFRLIE| 0|2 717t XAl SRAEHE S0 O0]X|= S, EHE
CIxtRlst A7
* 2013, 2| = AH[0f| UMl FHH Ef o ZHt10, SAZ5tA T
Of et AH|XtE{ =0l O]X| = B
H

e 2013, 22t0! TOHE7|o] HHEHL T} BIILIZO| I MALE = 3t ARSI
o 2013, &FA MACH AH|Xt| X7 | 22 HEFat o S X IHA|7F E-E oAt HHE S0 0|k FE,

HHEC|XQlstA T

* 2013, &4 AH[XI7} 28 A] £128}= 2| =0i| CHet TR 2| Y o =4

» 2013, An exploratory analysis and usability evaluation of fashion mobile applications: Focus
on Korea and U.S. App stores, 2423t 3

* 2013, 22Q! o[ FATOM MH[A HIH ZH = 2 HXHE | 2| S H0j| HE HEUF L, C|X[HYHAR

» 2013, Influence of time pressure on the purchase decision making process in apparel
shopping, SAIZ2tH

2013, Role of risk reduction strategies in shopping online for fashion products, S 2stH 7

e 2013, 2HIY A H STt I MO Z2(|0| M =&, CIX|HH ™AL

e 2013, FHA SO HE AH|X R £, ot=o|Fatg|X|

¢ 2012, AT ILX[Of| HE HEMEHT|ZED MY E RE SEFE| K10|, A Z2tAL

¢ 2012, HHE-X7| X[ H0| Ots= EME Ef0f| O|X|= Gk 0+3 O|O|X|, | 0|O|X|, 0| &A O|0|X|E
SRR, ot=o|Ralg[X|


#.EC.86.8C.EC.86.8D
#.EC.86.8C.EC.86.8D
#.EC.86.8C.EC.86.8D
#.ED.95.99.EB.A0.A5
#.ED.95.99.EB.A0.A5
#.ED.95.99.EB.A0.A5
#.EC.97.B0.EA.B5.AC.EC.8B.A4.EC.A0.81
#.EC.97.B0.EA.B5.AC.EC.8B.A4.EC.A0.81
#.EC.97.B0.EA.B5.AC.EC.8B.A4.EC.A0.81
#.EC.96.B8.EB.A1.A0.ED.99.9C.EB.8F.99
#.EC.96.B8.EB.A1.A0.ED.99.9C.EB.8F.99
#.EC.96.B8.EB.A1.A0.ED.99.9C.EB.8F.99
http://hyu.wiki/%EC%83%9D%ED%99%9C%EA%B3%BC%ED%95%99%EB%8C%80%ED%95%99
http://hyu.wiki/%EC%9D%98%EB%A5%98%ED%95%99%EA%B3%BC

° 2012, 88, 2US7|, EER ZH0| 2 LAHS0| O|X[= S, CIXHHMAL

» 2012, Perceptions of Presence as Antecedents to E-tail Shopping: An Extended Technology
Acceptance Model, 54 23tH 7

e 2012, Acculturation, Cultural Orientation, and Clothing Involvement of International Students
in Korea, st=9|25t3|X|

» 2012, E-tail uses and Gratifications to Understand Apparel Consumers, 24233

e 2011, Typology of Fashion Product Consumers: Application of Mixture-model Segmentation
Analysis, $t=2| F3t3| K|

* 2011, AF|H Xt7|0|0|X|2t 7tet S 240l A OFHEE} O|O]X], = 4]

* 2011, AE X0 EMES| HAIO|E MxH E B4, SAZtAT

* 2011, FF7} H=Z5t= ots= 22| O[O X[of IhE F10H 2| : A7 | Xt HSYRHE SHRE
SAEetAT

¢ 2011, IjMX|erd, SMX| A /HEHN 4 LSV, EE22 L AN E L0HAST, et 4 C|XtlSt| K|

e 2011, TN A|EAME2t ot EIMAN A SA ZotH

* 2010, 2IEfM LA K| AAH|- O A 2HA & S O A BHE o 2tet A, SA 2
__I.I.

» 2010, The Effect of Clothing Interest and Fashion Innovativeness on Olfaction of Apparel
Product, $t=2|=23t3|X|

2010, 89e FH|dat o|=50|, ot et ntetd 7

» 2009, Assessment of Student Perceptions of a Lecture Club on a Social Networking Website,
International Journal of Human Ecology

* 2009, QBN AT = R0 M2 AH|[X}O XtA| 2| F 30| CHet B, A28t F

* 2009, SCHE WM ErR Ol OfHH| oih 3! o= A M 7| &0 W2 fdst,

* 2009, I{M HEHE X[H Z1No| FotX XN\ FMetof| HE MIHALE, ot= gt upstA

e 2009, ALK K| =t 7t HZ00 [HE 2| F MSE7L =4

¢ 2009, MEAAZIO| MO MIE £ HIIE HIE O Z oF 2221 o|F FOHX} MEz2t, ot=22|F7etg|X]|

» 2009, Personalization Strategies and Apparel Shopping Orientation of College Students, ¢t=
SIE =1 PN

» 2009, Purchase Motives, Use of Information Sources, and Decision Making Styles of Online
Clothing Shopping, t=2|Ft2|X|

* 2009, 4 22 EHEQ| IL{Q| YAIO|E MA £ H|W, =4 ZotA

* 2009, 2tZ 2| Al1} o| =AH|HS: 10CH2L 200 AH|XIE S E, ot et utstA

* 2008, O| F&F AH|0f AX{M 7t =2 H Q| Mz T M, ot 0| Y TIXQIS}

* 2008, Cist M =2| X}7[0|0|X|7t 2| 5 o Aldut SZEH0| O|X| = Fe, o= gt st

* 2008, 7HQIStEl o/ FA4ZE D MH| A0 CHot AH|XFEEO| &2 O|X|= 292, =4

2007, Historical Evolution of Stage Costumes in Europe since the Second World War, $t=2|F
ISP

* 2007, LIEQIRHIZ 2| MEf & 2t2|odgt = AL, ot=o|7ota|X|

e 2007, MZto|0|X|2t | = o|O|X|of 2t Hof CHek BfM: A, JE, ol =2t 2 Fele=E
pstA

* 2007, dHAHXISS 4ES T ;2N 28X o|FTHK|, et M ntetd

* 2007, LIEQIRHIZ FOHl S BIt7|F, ot=2| 7 ats| |

* 2007, A=l XI=m B2 7t ol FH 2| 2ol D|X[= Y, et=2| 7ot K|

* 2007, IHM M ZE 22t &% Al X[ZHE| = It 7o 2| =9 2HA|0f| AOIM Ef =0 HE, A ZSAH T

* 2007, QI SAM E4, AH[X} 7HK| 2 Q| REHAME JH IS} TES, ot o| R A SIS K|

* 2007, CHA QIE{Ll AT =0|M IR X| 20t H 2 EFAMO0| AH|X} 2HRO)| O]X|= S, et=22| Ft2| K|

* 2007, AH|X} HHECHO|| HE LIEYO £& 5! AH|H S| xH0|, HAZ2tA T

HO
fot

I'
-4



ANE

2007, 2| FHE £ IHM HHelste CiHA QI Fet, st=o| 7Aool X|
2007, LHE2 MK ot 7HAFE 7F HUbX] A BE = oF M ZE 7ol 0]X|
2007, & AH|XHS Q| 2t0| ZAEFU0)| HE O| =T}HK|, $t= 2| Fot3|

2007, A QIE{Ll A= 0| XS] M X|F FOS7|0f 2tet A+t gt AU 4= 0|EXtete| H[ W E

sMoZ, st Relg|X|

2007, 2| R E HEO A LHFOHA S ot LHE D A 2HA[ 227t S U S 2| Hstof| tet Ef=0f O]X| = &

St=o|Fete| K|

2007, T4 22tel HFLIE| FHUXIS | BAXIEN HS, H423AT

2007, 2 ZOHFOIM LIS A AZHO| ZIROHETE X M0 0% = Y3, ShaolFAst3|x]

2006, THZ BHSZOI A AH|XE H2HH| 82 HE 2A: PN} BT D2 D H| D, AH|XFSHAT
S

r_'_
Hl

=
I
|
o
ra
-

2006, 2| FHZ FOH0f| AAHM REHEZ S AT X[,
2006, A Study of Student Perspectives on Web-based Learni
Courses, =27 38t3[X|

> 0
/)

2006, 89, 2552 H0| RAFF It A x| 0K = S, et=dg st
2006, 27| dRHES S7|Hd S et dEH| W A, Zg et

2006, 2kl 2| 2H|X7E X ZtE ®ME YL S2E HIF, St=olFetelX|

2005, IfME - AH[XIO| o S2I0{9t HRLIE| =Y, et dEatstA T

2005, CHetdo| I of 2 7l =Y, LY, o=7HX] Kojof 2ret A, ot=dEatstel 3
2005, EHHof| wHE Xt7(0|0| X2 ol = 74HK], o= et ntst 5

2005, o| FEM Ol LI OpA|IE Q] Fek 2010 LIR dutet o2 Jutof 0|X| = I, SAEstA+

2004, AR RIZTONTHRON QUOIM LHRIZEH 7} B3, =4l

2004, | FHIF 2H[X2| FATOet 2T, otxdgatetAdy

2003, o| F&Z0l| thet 7t Aol A g9 £, st g atst A

2002, Zaichkowsky®| PII(RIZ 2O E): o| R AE 2o §H0| ME o 2MH A+, st g
__I.l.

2002, 24 H&liE: Top Apparel Brand®| ORI 2, ] 7| &0k A

A
o
2002, CHHAQI 7AX| 20| 2| S 700 ahEof| 0| X[= Get: FOHEl = 5! SOl A E SHC=, Uit

St X|

2t
=0o

Technology in Merchandising



